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%Var'n Media Split %

Top Brands Y2014 (000 US$)

Chapter Abbreviation Y2012 Y2013 Y2014 Sh% Y1413 TV NP MG RD OD CN
Food Beverages And Tobacco FBT 2,102 2,448 2,438 22 0100 0 o0 0 o0 o||Television Top Spenders
Toiletries Hygiene/ House Care Products THP 1,283 1,493 2,002 18 34 99 0 1 0 0 0 %Var'n
Communications & Public Utilities CPU 1,516 1,511 1,408 13 -7 100 0 0 0 0 0| | Rank Brand Y2014 Y14/13
Government/Corporate & Organization Ad GOA 515 655 1,167 1 78 99 0 1 0 0 0 1 57357 Hospital 189,415 0
Publishig Media PUM 408 526 689 6 31 98 1 2 0 0 0 2 Honest 170,211 -18
Insurance & Real Estate & Properties INR 170 353 608 5] 72 99 0 1 0 0 0 3 Coca Cola 155,672 -1
Professional Services PRS 323 563 602 5 7 98 0 2 0 0 0 4 Magdi Yacoub H.f 120,817 132
Other Services SER 142 332 477 4 44 100 0 0 0 0 0 5 Pampers 113,621 224
Household Appliances HHA 245 239 321 ) 34 98 0 2 0 0 0 6 Dettol 99,802 15
Hotel Travel & Tourism HTT 207 218 297 3 36 94 0 6 0 0 0 7 Ariel 89,718 137
Entertainment ENT 95 176 224 2 27 92 0 8 0 0 0 8 Dabur 87,254 25
Vehicles Accessories & Supply VAS 215 234 207 2 -12 92 0 8 0 0 0 9 Mobinil 83,859 22
Business/Construct Equip. & Supply BCS 129 129 175 2 36 91 0 9 0 0 0 10 Etisalat Egypt 82,809 4
Shopping Malls & Retail Stores SMR 106 97 161 1 66 84 0 16 0 0 0 11 Sedar 80,705 73
Clothing Jewellery & Personal Acs CJP 168 126 142 1 13 77 0 23 0 0 0 12 Pepsi 80,701 -53
Financial Services FS 111 114 138 1 21 96 0 4 0 0 0 13 Dostourak-egypt 77,748 N
Total 7,733 9,214 11,056 100 20 98 0 2 0 0 0 14 Dream Park 76,321 71
15 Fairy 75,413 203
Y2014 Media Split % Annual Growth Y2012 - Y2014
100% (Millions US$ - Semi Logarithmic)
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\ =TV =NP ®=MG ®mRD =OD =CN \ ‘ Y2014 ——Y2013 ——Y2012 10 Amadeus 60 46
11 Jeddah Gheer 59 N
12 Ford 58 N
Monthly Spend Analysis (Millions US$)Y2012 - 2014 13 Panda 50 N
14 Mydsf.com 48 N
(Millions US$) Var'n % 15 Gazzaz 45 122
3000 Period Y2012 Y2013 Y2014  Y14/13
Jan 668 689 1068 65
2 Feb 647 735 919 25
2000 Mar 768 966 1146 19 .
Apr 774 964 1309 36| [Magazines Top Spenders
-’ I May 878 1084 1378 27 %Var'n
o = L — Jun 880 1144 1157 1| | Rank Brand Y2014 Y1413
— Jul 1128 1666 2474 48 1 Rolex 2,232 8]
500 Aug 1302 1141 519 -55 2 Chanel 1,604 1
|:| Sep 689 824 1087 32 3 Christian Dior 1,543 -3
0 o 5 A N y s A Total 7733 9214 11056 20 4 Omega 1,362 40
$ & & ¢ & 5 T P4 5 Du 1,33  -13
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ouis Vuitton 1,210 41
8 Bvlgari 1,127 95
9 Cartier 1,119 13
10 Samsung 1,025 0
Overall Media Split Analysis (Millions US$) 11 Cadillac 972 47
12 Longines 872 23
Media Y2012 Y2013 Y2014 Var'n %| Growth Index* 13 The Economist 867 107
Value Sh% Value Sh% Value| Sh% Y2013/2014| Y14 Y13 14 Etihad 762 104
Television 7,503 97! 9,000 98| 10846 98 21| 145 120 15 Pantene 755 73
Newspaper 7 0 8 0 8 0 -1| 107 108
Magazine 222 3 206 2 203 2 -2l 91 93
Radio 0 0 0 0 0 0 #DIV/O! |4 ##14| |[Radio Top Spenders
Total 7,733 100 9,214 100 11,056 100 20| 143 119 %Var'n
Rank Brand Y2014  Y14/13

*Index base Y2012
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